WWW, Web Design, Multimedia

Winny Wang




‘\

Visual representation of the brand
What to include

How the logo can be used
Alternate versions

How the logo should NOT be used.
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Logorama - Oscar (2010)
http://www.youtube.com/watch?v=N5IlwyCp72Rs

Type only logos
= Choose the right typeface
= Changing one thing.

Logo Symbol
= Work with line and shapes


http://www.youtube.com/watch?v=N5lwyCp72Rs

Type treatment- change a thing

in.tel ' owson Nestle.

FUﬁTSU S h e |‘te r that was easy:

Tropicana VATS A”A




Use of the line
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Use rectangles and circles
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Use abstract imagery
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Use representational imagery
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Use negative space effectively
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Consider trend, logo life




Consider trend, logo life
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Consider trend, logo life




Consider trend, logo life
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2000, Landor Associates

1989, Siegel & Gale



Consider trend, logo life
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