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Visual representation of the brand
What to include

How the logo can be used
Alternate versions

How the logo should NOT be used.
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Logorama - Oscar (2010)
http://www.youtube.com/watch?v=N5IwyCp/2Rs

Type only logos
=Choose the right typeface
=Changing one thing.

Logo Symbol
=Work with line and shapes



Type treatment- change a thing
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Use of the line
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Use rectangles and circles




Use abstract imagery
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Use representational imagery

i

j(#s evian

/’\\ AYIACOM COMPANY

WWF




Use negative space effectively
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Consider trend, logo life




Consider trend, logo life




Consider trend, logo life




Consider trend, logo life
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2002 (added logotype is used only in exceptional circumstances) 2010
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2000, Landor Associates

1989, Siegel & Gale



Consider trend, logo life
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Shapes

* Logo design - refine a series of concepts,
simplify complex information into an easily
consumed visual nugget.

have been serving as

building blocks & enclosures since the
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magical, qua (
Or a portal.










MasterGard

e




QUANTUN aC'[

VIRTUS

research






y

ColumbusPublicArt2012 lavenderJsage






Squares
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Triangles
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Triangles




Triangle

down triangle
dangerous/warning
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7 minimalist posters by Patrick Smith
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Line and ribbon

« Lift a line off the page and give it three dimensions.

* Line and Ribbon are generally free-flowing, we can
tell it symbolize flexible.
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Character (horse) visually look like a horse




The Line King













Repetition

—

* Imagine the beauty of a mosaic, and your reaction the
first time you realized the image was crafted from
thousands of individual pieces strategically placed, to
create one seamless scene.

* Form in motion
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Brainstorm more birds

Ducks: water, water proo in
flocks —

* Penguins: cold, formal b/w, swimmers, cute
* Dove: peace, love, Christian, purity, white
* peacocks: colorful, proud, show-off, loud, beautiful

* Falcon: aggressive, hunter, great eye sight, sport of
kings

« Chickens: eggs, dinner, weathervanes, alarm clock,
farms, country

* Hummingbirds: nimble, hovering, fast, flower lovers,
tiny
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+* One of the reasons animals make such a rich source
of visual analogies for design is because they're
woven into our culture.

+ From the bedtime stories to the literature our
popular culture is based on.

* Mythology of many cultures, especially Greek
mythology.

* The designer's trick is to allow animals to possess
their own superpowers is what we call a
transformation,



winged horse that stood for Mobil Oil for
years was actually named Pegasus.



Mercury was a messenger for the gods,
wearing wing feet and a helmet. So, think
of him as the communications
infrastructure for the gods.



Starbucks logo: mermaid?
She has a split tail which makes her a siren,
capable of creating such a beautiful sound,
that no man could ignore her.
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The ability of the designer, Eugene Kolkey, to personify the Tiger
with a scarf, a winning smile, and human characteristics, turned
him into a breakfast buddy as opposed to a menacing carnivore.
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